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	ADVERTISING/ FUNDRAISING/ MARKETING/ ADVOCACY

Expertise in Development, Outreach, Telemarketing, Graphic Design and Non Profit Organizations



SUMMARY:
Seeking an opportunity to share an entrepreneurial spirit for achieving sales results within your company.  Proven experience fundraising and marketing efforts reaching both local and national community. Last year, raised about $200,000 to place advertisements in TDI publications to promote products and services to chief executive officers, regulators and consumers.  Organized and implemented dinner fundraiser in November 2009 to increase partnerships with members, colleagues, donors, national consumer organizations, federal government agencies, universities, and corporations for AADB.  
WORK EXPERIENCE: 


Advertising & Member Services Manager
November 2007 to July 2010

Telecommunications for the Deaf & Hard of Hearing, Inc.
 Silver Spring, Maryland

· Solicited advertising commitments for the annual “Blue Book” national directory and resource guide, TDI World quarterly magazine and the TDI website.
· Coordinated TDI's member services (i.e.; maintained membership database on a regular basis and resolved member/subscriber service issues.) 
· Conducted layout/graphic design services on TDI publications (i.e.; business cards, advertisement about TDI for other publications.)
· Represented TDI’s interests at various events hosted by consumer groups, industry and government.


 Accomplishments: 

· Raised $200,000 in 2010 with the assistance of TDI Executive Director to place advertisements in The TDI National Directory and Resource Guide which it had a circulation of 200,000 consumers and TDI World news-magazine where there were approximately 40,000 chief executive officers, regulators and consumers read to stay abreast of emerging trends.


Outreach Coordinator 
October 2006 to July 2010

American Association of the Deaf-Blind
Silver Spring, Maryland
 


· Conducted layout/graphic design services on AADB publications (i.e.; brochures and magazines).

· Recruited and retained members through the member benefits programs.  Designed, recommended and implemented benefits packages for individuals, educators, service providers, businesses and government offices. 
· Determined advertisement and sponsor list for respective events and publications through contacts and networked with potential advertisers and sponsors.

· Planned, organized and implemented fundraisers and other special events.

· Presented at various events about AADB and deaf-blind people.



Accomplishments: 

· Developed new Lifetime Membership Program; raised $10,000 with twenty individual members in 2007.
· Implemented AADB Dinner Fundraiser in 2009; raised $7,100 with sixty attendees and five sponsors from different companies. 

· Raised $5,000 to place advertisements on AADB publications that AADB sold advertising space for first time.  
· Raised total of $9,500 in 2009 for AADB Board of Directors’ meetings to cover expenses.

EDUCATION:


Bachelor of Science Degree in Business Administration; GPA: 3.2

Gallaudet University; Washington, DC; May 2005

