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Experience Profile 


Marketing Analyst
2004-2005
KB Homes            
Orlando, Florida
· Conducted market research analysis to identify opportunities, and recommended competitive pricing strategies for nation’s third largest residential homebuilder.
· Provided recommendations on new community locations and designs based on CMA data and in-house surveys.
· Managed division CMA’s as it pertained to competitive market data for land packages and pricing/sales use, which included developmental and implementation of reports and graphs that detail pricing and product specifications.
· Responsible for managing marketing division’s annual budget to meet corporate objectives.
· Implemented layout of sales offices, incorporating topos/sitemaps, graphics, furniture, and equipment to achieve optimal presentation to our customer.


· Managed bidding process for community building sites from submittal at land package stage to purchase of property.

Business Development Manager        
2002 -2004
Mid East Consulting    
Orlando, Florida
· Developed marketing and communications materials to export and sale of digital hearing aids to international customers.
· Presented product demonstrations to prospective customers, resellers, and distributors.
· Assisted in developing marketing collateral as needed. Assist sales and professional services departments as needed.
· Communicated company message and product value to distributors and wholesalers. Established and maintained solid business relations with international distributors and clients.
· Conducted and analyzed market research studies.

· Coordinated advertising, sales, and pricing strategies with offshore accounts.

Business Manager
2001-2002

Yatco Inc.
North Attleboro, Massachusetts

· Responsible for management of three convenience stores and gas stations.

· Ensured all sales and cash handling were accurately recorded and that all procedures for accounting and bank deposits were followed.

· Managed product assortments/new products by using RIS (Retail Information System) data.

· Recruited, interviewed and hired store staff. 

· Supervised, scheduled, and monitored up to 9 employees. 

· Trained employees using the prescribed materials and tools. 

· Managed inventory, expense, payroll, daily shifts and develop monthly budgets. 

· Developed marketing and promotions, including customer loyalty programs. 
Account Manager-Business Development
1999-2001

Identity LLC - Branding Firm
Dubai, UAE

· Designed and implemented corporate identity/branding/sub-branding strategic campaigns for local and regional clients, including banks, municipal agencies, and private individuals.

· Created and presented branding and creative sales pitches for prospective clients.

· Presented company’s philosophy and vision to prospective clients.

· Developed and maintained solid business relationships with signed-in clients.

· Collaborated with the creative department to achieve clients’ objectives.

· Worked closely with media agencies for media schedules and bookings.

· Coordinated with production department to ensure quality of prepress, printing, signage, photography, etc.
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Account Manager
1998-1999

Echomedia Advertising Agency
Beirut, Lebanon

· Managed and developed agency’s existing client accounts comprising large retail department stores, wireless providers and large-scale charity events.                        .

· Developed and presented communication and campaign proposals

· Worked and coordinated advertising budgets with existing clients.

· Created and presented advertising pitches to prospective clients

· Maintained a high level of agency-clients relationship.

· Served as client liaison with the agency for production schedule and deliverables.

· Supervised production issues of:  prepress, artwork, printing, photography, and audio-visual collaterals.

Account Executive
1996 - 1998

Publicis Advertising Agency
Riyadh, Saudi Arabia

· Serviced and coordinated client accounts.

· Wrote creative briefs, estimates and client status reports.

· Monitored the competitive market; collect and analyze data.

· Planned and created communication strategies and proposals with sales team.

· Assisted in creating and presenting advertising pitches and presentations.

· Conducted strategic studies and research in launching and position products.

· Monitored and supervised the creative and production process to meet deadlines.

· Researched and developed industry knowledge of various client market segments, including financial services, retail, restaurants and media.

Education

Lebanese American University  

Beirut, Lebanon

Major: Business Administration Program, emphasis on management

Lycee Arab De Beirut, 


Beirut, Lebanon

Baccalaureate II – Math Section

       Training

Identity LLC, Dubai, UAE


Corporate Branding, Visual Communications, Account Management, Proposal Literature



Completed:  2001



KB University (KB Homes)



Marketing  101, 201, 301, 401, 501.

Completed:  2005

        Computer Skills



Systems:     Windows, Mac OS

Software:  Microsoft PowerPoint, Excel, Word, Word Perfect, Lotus, Adobe PhotoShop,                                  Illustrator, Quark.

                       Languages

Fluent in English, French and Arabic

Working knowledge of Portuguese.

